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Integrated Territorial Analysis of the Neighbourhoods

ITAN major findings
An analysis of media data: do European mind 
about their neighbourhoods?

The choice of ITAN corpus of European newspapers

From Factiva the ITAN report constructed a database translating the spatial 
vision of a part of the European press. We chose one generalist newspaper 
and one business newspaper in five major European countries, under the 
assumption that French, Italian and Spanish media would rather report on 
Mediterranean Neighbourhood events, while German and Czech media would 
rather focus on East Neighbourhood ones. Not least than 2.4 million interna-
tional (i.e. excluding the articles on the newspaper country) press articles were 
analysed, over two periods: 1998-2000 so as to cover in particular the on-going 
change in the Eastern Neighbourhood in transition, and 2010-2012 so as to 
cover in particular the Arab spring.

In a section written by Karine Emsellem, the ITAN report analyses European representation, 
seen through European press, about the Neighbouhoods. It gives a first overview of 
the advantage than researchers can take from media databases and their geographical 
treatment. They can provide a robust picture of spatial representation and mental images –a 
tricky field, all too often analysed through a limited number of data, surveys or interviews. 
ITAN panel is made of five flagship generalist newspapers and five business newspapers 
from different European countries within the Factiva database. The question raised 
is simple: do these newspapers dedicate a significant proportion of their international 
articles to European Neighbour Countries (ENCs)?
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European newspapers pay a small 
and declining attention to ENCs

Over the two periods 1998-2000 and 2010-2012, 15% of 
the 2.4 million analysed international articles focussed on at 
least one ENC. 17% of the articles in general newspapers 
include a reference to these countries, whilst the percentage 
is only 13.5% for economic newspapers. This confirms that 
the European business milieu pays rather scant attention to 
Neighbourhoods. 

French newspapers make a relatively important effort to 
report information from ENCs: on average, in our sample, 
21% of French international articles addressed this area; 
then come British newspapers with 19%. A striking differ-
ence is that the French generalist newspaper reports 
many events whereas the French business newspaper 
reports on ENCs in only 11% of its articles. The British 
business newspaper shows much more interest in the 
Neighbourhoods; even the German business newspaper 
reports more on the ENCs than its French or Spanish 
counterparts. But as a whole, barely 11% of the articles 
in the two German newspapers pay attention to these 
Neighbour countries. 

Another concern comes from the evolution, since media 
attention to ENCs has rather declined between the two 
periods: 18.4% in 1998-2000 but 15.7% in 2010-2012. 
Figures differ according to the type of newspaper: for 
general newspapers they went from 25% to 15%, for 
economic newspapers from 13 to 14%. This suggests a 
progressive awareness of European business milieu vis-à-
vis the Neighbourhoods. 

It also differs according to the reported countries. From the 
first period (1998-2000) to the second (2010-2012), the 
spatial breakdown shows the decline of media coverage 
of Western Balkans, for the benefit of two Arab countries 
in transition: Tunisia and Libya. There is a –relatively– 
growing interest of the Mediterranean for the selected 
European newspapers. 

Importance of the Mediterranean, 
in particularly Turkey; 
in the East importance of Russia

Figure 2 displays the high coverage of countries of the 
Mediterranean Neighbourhood, which is logical given the 
number of considered countries (11) and media events that 
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Figure 1. Share of ENCs in ITAN international articles sample, by type of newspaper, 1998-2000 & 2010-2012
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Table 1. Factiva corpus of part of the European press used by ITAN

Country Generalist newspapers Economic newspapers
France Libération La Tribune
Germany Suddeutsche Zeitung Financial Times Deutschland
Italy Corriere della Sera Italia Oggi
Great Britain The Guardian Financial Times UK
Spain El Mundo Cinco DIas
Czech Republic Hospodarske Noviny

Notes. Periods 1998-2000 and 2010-2012. Italian and German newspapers were only included for the period 2010-12



October 2014  ||  ITAN in brief

took place in those countries since 2011. French newspa-
pers appear to pay more attention than others to events in 
the Mediterranean.

The second area of media coverage are Eastern 
Neighbourhood countries, which prove particularly 
attractive to the French and British press and not, 
surprisingly, to the German. Western Balkans rank third, 
primarily featured in British, French and Spanish news-
papers, and not very much, once more surprisingly, in 
German, Italian or Czech media. The Caucasus area 
turns out to be quite forgotten by our European news-
papers, together with Northern Neighbourhood; this is 
primarily explained by the small number and the tiny 
size of these countries.

By country, Russia achieves the highest coverage level with 
3.5% of our sample. A small group of countries receive a 1% 
to 1.5% amount of media coverage due either to the magni-
tude of events taking place (Egypt and Serbia) or to business 
and political ties with European Union (Turkey and Israel). All 
other ENCs are under 1%.

The analysis by the nationality of considered newspapers 
brings further information. As we said, French press is more 
open to the Mediterranean than other European media. 
The specificity of the French generalist newspaper is that it 
covers the whole Neighbourhoods, with a focus on Russia 
and Turkey. The Neighbourhoods geography of the business 
French newspaper is quite alike that of its European 
counterparts.

The coverage of the Italian media is concentrated on a 
small number of countries: Russia and Turkey (Turkey is a 
target for all newspapers whatever their nationality or type), 

and Libya for the business newspaper. Conversely, Italy 
neglects some countries in the Western Balkans (Kosovo 
and Serbia). 

Spain has a quite balanced coverage, with its business 
newspaper being focused on Russia, Turkey and Maghreb 
especially Morocco. British press, including business, holds 
little interest in Maghreb events and more (along with Russia) 
in countries such as Turkey, Egypt, Libya and Serbia, but 
not that much, for the business newspaper, in the English 
speaking Near-East. The general German newspaper 
concentrates on Russia and Turkey, the business one has 
a wider outlook including Tunisia where German businesses 
have recently significantly invested, but, as we said, not the 
Western Balkans.

The press in the Czech Republic pays attention to quite a 
wide outlook of countries, and, compared with other newspa-
pers, less in the most important countries elsewhere: Turkey 
and… Russia –a surprising result.

Belarus is hardly reported by either of these newspapers, 
Ukraine a little bit more (by British and German business 
newspapers) –remember that the considered period was 
before 2013.

Removing demographic and 
economic differences: war places, 
and the Mediterranean

The following maps calculate a media coverage factor 
that is independent of ENCs demographic (Map 1) and 
economic (Map 2) weighting. Per capita (number of 
people living in the considered Neighbour country), 
Near-East becomes the major area under the European 
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Figure 2. Share of each Neighbourhood in ITAN international articles sample, 1998-2000 & 2010-2012
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Map 2. Number of articles per GDP of each ENC in ITAN 
international articles sample, 1998-00 and 2010-12

Map 1. Number of articles per capita of each ENC in ITAN 
international articles sample, 1998-00 & 2010-12

press scrutiny along with Western Balkans and Libya, 
that is to say the recent or actual unrest places. Two 
further smaller focus areas can be added: Georgia and 
Tunisia. We can conclude that the first thing that inter-
ests European readers in the Neighbourhoods is political 
instability.

When measured per GDP, the image changes. Poorest 
countries receive better media coverage: Kosovo and 
Montenegro, Georgia, Libya and even Jordan. Conversely, 

some countries with higher GDP, like Russia or Israel, 
receive few mentions in the newspapers. Only Turkey 
appears to stand out. According to this per GDP indi-
cator, Belarus, Algeria, Morocco, Serbia and even Croatia 
show surprisingly very lowly interesting for European 
newspapers.

ITAN project funding
ITAN project is financed by the ESPON 2013 Programme (European 
Observation Network for Territorial Development and Cohesion).
www.espon.eu

ITAN objectives
– Providing territorial evidence for a better knowledge of the 
Neighbourhood territories (from Morocco to Russia and the Arctic 
territories), their dynamics, flows between these regions and the 
ESPON territory

– Building a sustainable database: diverse data types (statistical, 
network, spatial, grid data) at local level in each country of the European 
Neighbourhoods, and mapping analyses

– Giving recommendations on territorial cooperation to be picked-
up in the territorial agenda of the EU Member States, Iceland, 
Liechtenstein, Norway and Switzerland and the Neighbour countries, 
and to be included within the European Neighbourhood Policy

ITAN project
www.espon.eu/main/Menu_Projects/Menu_AppliedResearch/itan.html

ITAN consortium
– CNRS / CIST (International College of Territorial Sciences), France

www.gis-cist.fr
– IGEAT, Université Libre de Bruxelles, Belgium – igeat.ulb.ac.be
– MCRIT, Barcelona, Spain – www.mcrit.com
– NORDREGIO, Stockholm, Sweden – www.nordregio.se
+ close cooperation with a network of scientists of all the Neighbour countries

www.gis-cist.fr/les-enjeux-de-lelection-europeenne-cartes-sur-table/

