
Burren Ecotourism Network
ESPON - April 2021



Who & What?

65 
Businesses

437 Full-time 
Employees

576 Part-time 
Employees

Stretching from Ennistymon to New Quay from Doolin to 
Carron to Corofin

12 rural towns and villages



Aim is to work 
collaboratively to build 
a sustainable tourism 
economy

Benefits:

• Social

• Environmental

• Economic



Purpose

• Connect tourism enterprises and enable 
them work together.

• Provide training, networking, marketing, 
business development and partnership 
opportunities.

• Enable active contribution to 
conservation of natural and cultural 
heritage of the Burren Region.



National & International Recognition 



Ongoing Management

• Managing 4 Professional Services Contracts

• Member Recruitment & Retention

• Retention of the Geopark Code of Practice for Sustainable Tourism as a standard for membership

• Continued Destination Marketing Strategy using ‘Burren & Cliffs of Moher UNESCO Global 
Geopark’ as brand



A day in the Life

SUB-GROUPS

• Conservation Advocacy
• Burren Food Trail
• Networking & Referrals
• Finance
• Marketing
• Social Media
• Competitions
• E- Commerce
• PR



Covid 19 Response



Videos Summer 2020

• Accommodation

• Attractions

• Visitor 
Experiences/Guides

• Food 

• People

• Code of Practice



Key Objectives of the plan

• Leverage the 
UNESCO Global 
Geopark brand

• Leverage the Code 
of Practice

• Targeted advertising

• Bank of Content



Meet your Hosts



Burren Dinners
• Hardback Cookbook launched in October 2019

• Showcasing the farmers, producers and chefs of the Burren

• Branding & Tangibility





Adopt a Hedgerow – The Burren



Funding

• Membership

• Strategic 
Partnerships 

• Local Authority

• LEADER

• Sponsorships



Our sustainability 
message
• Collaboration

• Caring for the landscape

• Commitment to the Code of Practice

• Supporting our members

• Destination Marketing

• Contribution to the wider community



THANK YOU!


